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We apologize that this survey is an obvious interactive review of the tweets and links being sent 

everywhere by us.  We have no choice but to be intrusive for the most at risk of those at risk 

because we believe there is a first thing first right the first time (FTFRTFT) activity that 

everyone (80-90%) can agree to.  But, won’t agree without intrusion because of the polar budget 

times, un-adapted knowledge and many negative externalities.  

As a service to the community in the form of a business 

Our goal is to monetize High Quality Education Proficiency “Is Free” by first selling the 

publishing of your story of doing FTFRTFT in your business to create new money via savings 

and innovation – your business resets to this constantly  -- so districts can begin to understand 

and apply the concepts.  We ask for your story and your payment to publish it to influence 

Schools and Government thinking.   

It will take disciplined attention to stay shocked with our request to publish your story as a part 

of the common good.  Will you stay shocked because this is easy to put aside? Because at risk 

age 3-6 children are not seen by executives until they start kindergarten and are behind?  

Have you read the tweets on the attached PDF to this survey page?  Recognize the format to be 

unusual in the world of executive communication but routine in the world of social media. We 

want to be shocking the grassroots for the most at risk of those at risk in one format.  The idea is 

branded into a format waiting to be explored/supported by you.  

In the world of business social media the concept of marketing and monetizing an idea that 

should go in many directions within the grassroots verses a product or service developed to a 

target market has appeal for our uncertain times.  How should this work for our kid’s future; how 

should the next 100 years look for our USA.     

Do you agree that marketing a “Blog of Tweets” as an idea is very different from marketing a 

product or service with an edited PDF report, Microsoft PowerPoint or ad copy approved in the 

board room.  Will you help us influence the schools and government from both the top and the 

grassroots in what will be a major common good disruption?  Times have changed and the 

schools will simply individually contract for everyone to be ready; a contract for NOGAP at age 

5-6. 

 



 


